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By ARLENE MCKANIC 
Special to the AmNews

“I’m really inspired by this 
jewel in Harlem,” said Yvette 
Campbell, the new executive di-
rector of the 46-year-old Harlem 
School of the Arts. “It’s fantastic!”

The California-born Camp-
bell, who took the job on Jan. 
19, was a dancer with Ailey II, 
Shapiro & Smith and Eleo Po-
mare. After she left Ailey, she 
performed with Elisa Monte 
Dance for six years as a prin-
cipal dancer; her press page 
has a montage of her flying, 
swanlike, through space.  Even 
now she looks much younger 
than she is, which is why she 
allowed her age (44) to be in-
cluded in the press materials 
about her new appointment. 
In 2000 she retired from dance 
and moved to London to teach. 
“I don’t teach anymore, but I 
still take dance class,” she says. 

Ironically, Campbell never 
attended HSA, and was called 
by a headhunter for the direc-
torship when the job became 
open. 

Having sat on the boards of 
JazzXchange and Elisa Monte, 
one of Campbell’s priorities is 
getting the school’s financial 
house in order–at the time of 
the interview they were days 
away from the fiscal year 2010 
audit. “There are lots and lots 
of grants that we’re writing, 
lots of people donating money 
to our charity. We’re account-
ing for everything that comes 
in the door. Auditors and ac-
countants are here.  I’m aware 
of the financial situation and 
I’m tackling it,” she says.

The school just finished a 
100-day fundraiser, which was 
a success, with 50 percent of 
donations coming from indi-
viduals who had never donat-
ed before. “It’s extraordinary,” 
said Campbell. HSA also has 
the support of corporations 
and foundations.

The need for increased reve-
nue generation has also led her 
to add Mommy and Me and oth-
er adult programs at night and 
during off-hours, community 
awareness programs and a Sat-
urday celebrity series. She also 
wants to bring in new artists 
in residence, including Ronald 
K. Brown and Judith Jamison, 
though Campbell never worked 
with Jamison at Ailey because 
Jamison was with the first com-
pany. “I want the school to be 
more self-sustainable, with the 
programs and rentals to dance 
companies and Broadway com-
panies who want space.” 

HSA students range from 
ages 5-18 and attend over 70 
courses in dance, music, the-
ater and visual arts. “A lot of 

the teachers at the school are 
also working artists,” Camp-
bell explains. “I want to really 
enhance the students’ experi-
ence, and they should under-
stand what being an artist is. 
We make sure the children 
have what they need. It’s about 
the kids receiving art they’re 
not getting in school.” There’s 
also the Artscape Summer Pro-
gram for children 4-11 and a 

Teen Arts 
program.  
The camp 
will open 
on July 5.

“If 
people come and visit, they’ll 
see it’s a beautiful facility; it’s 
a jewel in Harlem that we can’t 
lose,” Campbell added. “We’ve 
been open for 46 years and will 
be open for 80 more. We en-
courage people to come see us! 
Come take a class! Bring your 
children.” 

The Harlem School of the 
Arts is at 645 St. Nicholas Ave., 
off 141st Street. 

Big doings at Harlem School of the Arts: 
Yvette Campbell, new executive director 

How often have you been confused
by a health insurance program or pay-
ment?  Do you understand the new
federal health care reform law?

The federal health care law enact-
ed in March 2010, the Affordable Care
Act (ACA), promises to provide
health care that is more affordable
and more accessible for many people.
Still, the complex and fragmented
nature of our health insurance system
often leaves consumers confused.
Hundreds of thousands of frustrated
people call insurance regulators
every year looking for help.  The
advent of federal health reform may
bring new challenges for health care
consumers.

Congress, recognizing these con-
cerns, included a provision in the
ACA to help prepare individuals and
families for the impending changes to
our health care delivery system by
establishing a funding stream to sup-
port independent consumer assis-
tance programs (CAPs), or ombuds
programs, in the states.  The law allo-
cated $30 million in funding for such
programs in 2010, with authority to
allocate additional funds in the com-
ing years.

Community Health Advocates
(CHA), a program of the Community
Service Society (CSS), is a program
designed to help New Yorkers under-
stand and access health care in the
neighborhoods in which they live and
work.  It is one of the largest health care
consumer assistance programs in the
country.  CHA provides free indepen-
dent assistance to the most vulnerable
and underserved populations across
New York State.  The work of CHA will
be more important than ever as imple-
mentation of health reform begins.

Access to Health Care
CHA helps consumers with all

types of coverage as well as uninsured
New Yorkers.  In New York City, 1.4
million residents are uninsured and
two-thirds of the uninsured popula-
tion lives below 200 percent of pover-
ty – about $37,000 for a family of
three.  Another 1.1 million uninsured
New Yorkers reside outside the city. 

CHA helps consumers with insur-
ance enrollment – sorting through the
existing options, figuring out whether
they qualify for a public program,
helping them when it is time to renew.
For people who cannot afford but
who are eligible for coverage, CHA
works to find free or discounted
health care options.   

CHA educates enrollees about
using their health insurance and
accessing the care they need, informs
people of their rights, and directly
resolves issues with health plans,
including billing problems and cover-
age denials.  In addition, it provides
valuable real-time feedback to policy
makers which inform the ongoing
development of health care policy.   

CHA runs a central toll-free live-
answer hotline and an internet intake
system, staffed by health insurance
and coverage experts, which helps
consumers wherever they may be.
CHA services are also provided
through a network of 25 community

based nonprofit organizations
(CBOs) located throughout the state,
including ten in New York City.  These
CBOs are trained by CSS staffers to
conduct quality community education
workshops and individualized coun-
seling for people who face barriers to
accessing health care services.
Relationships with community part-
ners form the strength of the CHA
program because these agencies are
trusted resources in their respective
communities, and people who might
not traditionally seek assistance at
government agencies for health
issues go to them for help. 

The program is culturally sensitive
and linguistically diverse, providing
information and services in nearly
every language, including Spanish,
Chinese, Russian, Yiddish, Korean,
Polish, Urdu, and American Sign
Language.  The central hotline can
answer calls with a telephone transla-
tion service which operates in over
100 languages.

Statewide Consumer
Assistance

CHA’s forerunner was our Managed
Care Consumer Assistance Program
(MCCAP), a citywide program funded
through the Department of Health
and Mental Hygiene that was
launched in 1999 to help consumers
understand and enroll in Medicaid
Managed Care.  CSS’s Community
Health Advocates was created in
November 2010.  A state contract des-
ignated CHA as New York State’s
health care ombuds program, advo-
cating for everyone who needs quality
affordable care all over the state.
Unique consumer assistance pro-
grams are being set up in over 40
states.  Such programs will be critical
in facilitating the transition to provi-
sions of the Affordable Care Act.  

When fully implemented, the ACA
has the potential to provide health
security, stabilize family finances,
reduce racial disparities in health out-
comes, and provide affordable quality
health care.  But obtaining affordable
health insurance is just a first step.
Many do not understand how to use it
effectively and are unable to get the
care they need.  The new ACA law
offers coverage for uninsured people
with pre-existing conditions, allows
parents to add young adult children
as dependents on their own job-based
coverage, and provides discounts for
people in Medicare Part D who hit the
donut hole of coverage.  It prevents
insurance companies from denying
services to their enrollees for a pre-
existing condition and helps states to
curb excessive premium hikes.  CHA
agencies can help New Yorkers
inquiring about these and many other
changes in health care being brought
about by the Affordable Care Act.

For far too long, health care has
been absent from the lives of many low-
income and working poor New
Yorkers. Many lost their jobs in the
recession, particularly black and Latino
workers, and cannot afford premiums
for employer-sponsored benefits, forc-
ing them to live without health insur-
ance.  This can impact their ability to
get and keep a job. Joblessness is a
direct route to poverty.  The Affordable
Care Act will do more to advance
social, racial, and economic equity in
the United States than any federal legis-
lation since the Civil Rights Act. 

THE URBAN AGENDA
By David R. Jones

CSS Becomes State Health
Care Ombuds Agency

David R. Jones is president and CEO of the Community Service Society
(CSS), the leading voice on behalf of low-income New Yorkers for over 160
years.  The views expressed in this column are solely those of the writer.  The
Urban Agenda is available on CSS’s website: www.cssny.org.

To get help about health 
insurance coverage or to find a

local CHA agency, call the
Community Health Advocates
helpline at 888-614-5400, or 

e-mail cha@cssny.org.
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